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Gen er a l  Mar k in g  Gu id an ce  

  

  

                     All candidates m ust  receive the sam e t reatm ent .  Exam iners 

m ust  m ark the first  candidate in exact ly the sam e way as they m ark the 

last .  

            Mark schem es should be applied posit ively. Candidates m ust  be 

rewarded for what  they have shown they can do rather than penalised for  

om issions.  

                     Exam iners should m ark according to the m ark schem e not  

according to their  percept ion of where the grade boundaries m ay lie.  

                     There is no ceiling on achievem ent . All m arks on the m ark 

schem e should be used appropriately.  

            All the m arks on the m ark schem e are designed to be awarded. 

Exam iners should always award full m arks if deserved, i.e. if the answer 

m atches the m ark schem e.  Exam iners should also be prepared to award 

zero m arks if the candidate’s response is not  worthy of credit  according to 

the m ark schem e.  

             Where som e judgem ent  is required, m ark schem es will provide the 

pr inciples by which m arks will be awarded and exem plificat ion m ay be 

lim ited.  

                     When exam iners are in doubt  regarding the applicat ion of the 

m ark schem e to a candidate’s response, the team  leader m ust  be 

consulted.  

                     Crossed out  work should be m arked UNLESS the candidate has 

replaced it  with an alternat ive response.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Sect ion  A:  Socia l  Psy ch o log y  
 

 

Quest ion 

Num ber 

Answer Mark 

1 ( a)  
AO1  ( 3  m ar k s)  

 

Credit  on e  m ark for accurate ident if icat ion of specific 

Experim ent  10 rundown office block procedure. 

Credit  up to t w o  m arks for accurate descript ion procedure. 

 

For exam ple:  

 

 Milgram  paid volunteer part icipants to take part  in a 

study conducted by research associates of Br idgeport  

(1) .  A r igged draw was used to allocate the 

part icipant  to the role of teacher and confederate to 

the role of learner (1) . The or iginal apparatus from  

Milgram ’s (1963)  experim ent  was used such as the 

shock generator which went  from  15v to 450v (1) . 

 

Look  f o r  o t h er  r eason ab le m ar k in g  p o in t s. 

 

( 3 )  

 
 

Quest ion 

Num ber 

Answer Mark 

1 ( b )  
AO1  ( 2  m ar k s)  AO3  ( 2  m ar k s)  

 

Credit  on e  m ark for each accurate ident ificat ion of a st rength 

(AO1) . 

Credit  on e  m ark for each just ificat ion of a st rength (AO3) . 

 

For exam ple:  

 

 Experim ent  10 took place in a m ore realist ic set t ing of an 

office block in Bridgeport  (1)  which increases the 

ecological validity of the research for com plet ing an 

obedience task (1) .   

 The study in Bridgeport  used Milgram ’s standardised 

procedure, for exam ple, the verbal prods (1) , which 

increases the reliabilit y of the obedience study as it  can 

be replicated (1) .  

 

Look  f o r  o t h er  r eason ab le m ar k in g  p o in t s. 

( 4 )  

 
 

 

 

 

 



 

 

 

Quest ion 

Num ber 

Answer Mark 

2 ( a)  
AO2  ( 2  m ar k s)  

 

Credit  t w o  m arks for a fully accurate non-direct ional hypothesis.  

Credit  on e  m ark for a part ially accurate non-direct ional 

hypothesis. 

 

For exam ple:  

 

 There will be a significant  difference in the est im at ions of 

the num ber of sweets in a jar when a part icipant  is asked 

individually com pared to when asked after a group 

discussion (2) .  

 There will be a difference in the est imat ions of the sweets when 

an individual is on their own com pared to after a group 

discussion (1) . 

 

Gen er ic an sw er s sco r e 0  m ar k s. 

 

Look  f o r  o t h er  r eason ab le m ar k in g  p o in t s. 

( 2 )  

 
 
 

Quest ion 

Num ber 

Answer Mark 

2 ( b )  
AO2  ( 1  m ar k )   

 

Credit  on e  m ark for correct  m ean. 

 

 63.2 

 

 Rej ect  a l l  o t h er  an sw er s 

 

( 1 )  

 
 
 

Quest ion 

Num ber 

Answer Mark 

2 ( c)  
AO1  ( 1  m ar k )   

 

Credit  on e  m ark accurate definit ion. 
 

 The m ode is the score that  appears m ost  often in a set  of 

data. (1)  

 

Look  f o r  o t h er  r eason ab le m ar k in g  p o in t s 

 

( 1 )  

 
 



 

 

 
 

Quest ion 

Num ber 

Answer Mark 

2 ( d )  
AO2  ( 3  m ar k s)  

 

Credit  on e  m ark for appropriate t i t l e .   

Credit  on e  m ark for appropriate l ab el l in g  o f  ax es .   

Credit  on e  m ark for correct  plots in t w o  b ar s .  

 

For exam ple:  

 

 

 
 

 

        Look  f o r  o t h er  r eason ab le m ar k in g  p o in t s. 

 

 

( 3 )  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

 

Quest ion 

Num ber 

Answer Mark 

2 ( e)  
AO2  ( 2  m ar k s) , A0 3  ( 2 m ar k s)  

 

Credit  on e  m ark for ident ificat ion of each cont rol in relat ion to 

scenario (AO2) . 

Credit  on e  m ark for j ust ificat ion of each cont rol (AO3) . 

 

For exam ple:  

 The researcher m ay have ensured the num ber of sweets 

in the jar was kept  the sam e (1)  this would cont rol 

ext raneous variables such as having one jar m ore difficult  

to est im ate than the another (1) .  

 The researcher m ay have needed to ensure that  

part icipants did not  com m unicate with each other during 

Condit ion A (1)  so that  est im ates were t ruly individual 

and not  influenced by other part icipants (1) . 

 

Gen er ic an sw er s sco r e 0  m ar k s. 

 

Look  f o r  o t h er  r eason ab le m ar k in g  p o in t s. 

 

( 4 )  

 
  



 

 

Quest ion 

Num ber 

I ndicat ive content  Mark 

3  
AO1  ( 4  m ar k s) , AO3  ( 4  m ar k s)  

 

AO1  

 French and Raven (1959)  ident ified five types of power 

that  a person m ay perceive others to have that  could 

induce com pliance. 

 Reward power is the percept ion that  the agent  has the 

abilit y to give an incent ive of som e form . 

 Expert  power is the target ’s belief that  the agent  has 

superior knowledge, abilit y and expert ise in what  they do.   

 Coercive power involves perceiving the agent  to have the 

abilit y to adm inister punishm ent .  

 

AO3  

 Social power theory can be applied to society as soldiers 

in the Holocaust  m ay have perceived their officers to have 

legit im ate power and obeyed them .  

 However, Milgram ’s agency theory says that  obedience is 

to do with being in an agent ic state to the authority 

figure. 

 I n Milgram ’s studies, the experim enter could be perceived 

to have expert  power due to his superior knowledge. 

 Alternat ively, Latane’s social im pact  theory suggests that  

obedience is caused by st rength, im m ediacy and num ber 

of sources.  

 

Look  f o r  o t h er  r eason ab le m ar k in g  p o in t s. 

  

( 8 )  

 
  



 

 

 

Lev el  Mar k  Descr ip t o r  

AO1  ( 4  m ar k s) , AO3  ( 4  m ar k s)  

Can d id at es m u st  d em on st r a t e an  equ al  em p h asis b et w een  k n ow led g e an d  

u n d er st an d in g  v s ev a lu at ion / con clu sion  in  t h e i r  an sw er . 

 0 No rewardable m ater ial. 

Level 1 1-2 

Marks 

Dem onst rates isolated elem ents of knowledge and understanding. 

(AO1)  

A conclusion m ay be presented, but  will be generic and the support ing 

evidence will be lim ited. Lim ited at tem pt  to address the quest ion. 

(AO3)  

Level 2 3-4 

Marks 

Dem onst rates m ost ly accurate knowledge and understanding. (AO1)  

Candidates will produce statem ents with som e developm ent  in the 

form  of m ost ly accurate and relevant  factual m aterial, leading to a 

superficial conclusion being m ade. (AO3)  

Level 3 5-6 

Marks 

Dem onst rates accurate knowledge and understanding. (AO1)  

Argum ents developed using m ost ly coherent  chains of reasoning 

leading to a conclusion being presented. Candidates will dem onst rate 

a grasp of com pet ing argum ents but  evaluat ion m ay be im balanced. 

(AO3)  

Level 4 7-8 

Marks  

Dem onst rates accurate and thorough knowledge and understanding. 

(AO1)  

Displays a well-developed and logical evaluat ion, containing logical 

chains of reasoning throughout .  Dem onst rates an awareness of 

com pet ing argum ents, present ing a balanced conclusion. (AO3)  

 
 

 



 

 

Sect ion  B:  Cog n i t i v e Psy ch o log y  
 
 

Quest ion 

Num ber 

Answer Mark 

4   
AO2  ( 4  m ar k s)  

 

Credit  up to f ou r  m arks for appropriate descr ipt ion of procedure 

in relat ion to scenario. (AO2)  

 

For exam ple:  

 Recall of words is tested at  the beginning of the 

experim ent  to have a baseline m easure (1) .  Part icipants 

are given 30 words to learn in 5 m inutes (1) , and then 

carry out  a word-search interference task (1) .  Finally, 

they are tested on how m any words they can recall after 

the interference task (1) .   

 

Gen er ic an sw er s sco r e 0  m ar k s. 

 

Look  f o r  o t h er  r eason ab le m ar k in g  p o in t s. 

  

( 4 )  

 
 

Quest ion 

Num ber 

Answer Mark 

5 ( a)  
AO2  ( 1  m ar k )  

 

On e  m ark for correct  answer 

 

 112 

 

Rej ect  a l l  o t h er  an sw er s. 

 

  

( 1 )  

 

Quest ion 

Num ber 

Answer Mark 

5 ( b )  
AO2  ( 1  m ar k )  

 

Credit  on e  m ark for correct  rat io of fam iliar to unfam iliar. 

 

For exam ple:  

 

 2: 1 

 

Rej ect  a l l  o t h er  an sw er s. 

 

( 1 )  

 
 
 
 



 

 

Quest ion 

Num ber 

Answer Mark 

5  ( c)  
AO2  ( 2  m ar k s)  AO3  ( 2 m ar k s)  

 

Credit  on e  m ark for ident if icat ion of st rength/ weakness in 

relat ion to the scenario (AO2) . 

Credit  on e  m ark for j ust ificat ion of st rength/ weakness (AO3) . 

 

For exam ple:  

 

St r en g t h  

 One st rength of the volunteer sam ple is that  part icipants 

have chosen to take part  in the study about  the features 

of a building (1) , which m eans they are not  forced, so are 

m ore likely to com plete the study tasks willingly (1) .   

W eak n ess 

 One weakness of volunteer sam pling is that  part icipants 

put  them selves forward for the building features 

experim ent , (1) ,  which m eans the sam ple m ay be biased 

as these part icipants m ay be m ore interested in 

ident ifying features of buildings (1) .  

 

Look  f o r  o t h er  r eason ab le m ar k in g  p o in t s. 

 

Gen er ic an sw er s sco r e 0  m ar k s. 

  

( 4 )  

 
 
 

Quest ion 

Num ber 

Answer Mark 

6 ( a)  
AO1  ( 4  m ar k s)  

 

Credit  up to f ou r  m arks for accurate descript ion. 

 

For exam ple:  

 

 Bart let t ’s serial reproduct ion involved part icipants hearing 

a story and reproducing it  after a short  t im e (1) .  

Bart let t  asked the part icipants to read a Nat ive Am erican 

Legend, called “War of Ghosts”  (1) .  The story contained 

unfam iliar  nam es and term s (1) .   The part icipants 

repeated the story after several days, weeks, m onths and 

years (1) .   

 

Look  f o r  o t h er  r eason ab le m ar k in g  p o in t s. 

  

( 4 )  

 
 
 
 
 



 

 

 

Quest ion 

Num ber 

Answer Mark 

6 ( b )  
AO1  ( 2  m ar k s) , AO3  ( 2  m ar k s)  

 

Credit  on e  m ark ident ificat ion of st rength/ weakness (AO1)  

Credit  on e  m ark just ificat ion of st rength/ weakness (AO3)  

 

For exam ple:  

 

St rength 

 The study can be applied to eyewitness test im ony when 

recalling a cr im e (1) .  Bart let t  found that  part icipants 

rat ionalised the story and eyewitnesses m ay rat ionalise in 

order to m ake sense of the cr im e they have seen (1) .  

 

Weakness 

 Bart let t  did not  have st rong cont rols between reading and 

recall in the t im e spans for ser ial reproduct ion of the story 

(1) , which reduces the reliabilit y of the results as the 

part icipants m ay have re- read the story again in the 

days/ weeks/ years before recall (1) .  

 

Look  f o r  o t h er  r eason ab le m ar k in g  p o in t s. 

  

( 4 )  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

Quest ion 

Num ber 

I ndicat ive content  Mark 

7  
AO1  ( 4  m ar k s) , AO3  ( 4  m ar k s)  

 

AO1  

 The m ult i- store m odel of m em ory can be described as an 

inform at ion processing m odel.  

 I nform at ion is detected by the sense organs and enters 

the sensory store. 

 Miller (1956)  suggests the capacity of STM is 7 + / -2 

item s. 

 The LTM encoding is m ainly sem ant ic but  can be acoust ic 

or visual.   

 

AO3  

 Peterson and Peterson (1959)  found that  decay occurs in 

the STM store over a period of 18 seconds therefore there 

m ust  be two dist inct  stores. 

 The case of KF shows that  m aterial in the STM is analysed 

for m eaning, and not  sim ply for sound as proposed by the 

m ult i- store m odel. 

 Baddeley and Hitch (1974)  showed that  short  term  

m em ory com prises of different  com ponents, so the m ult i-

store m odel is over sim plist ic.  

 Support ing evidence for separate m em ory stores com es 

from  the case study of HM who could not  m ake new 

sem ant ic long term  m em ories. 

 

Look  f o r  o t h er  r eason ab le m ar k in g  p o in t s. 

  

( 8 )  

 
 
  



 

 

Lev el  Mar k  Descr ip t o r  

AO1  ( 4  m ar k s) , AO3  ( 4  m ar k s)  

Can d id at es m u st  d em on st r a t e an  equ al  em p h asis b et w een  k n ow led g e an d  

u n d er st an d in g  v s ev a lu at ion / con clu sion  in  t h e i r  an sw er . 

 0 No rewardable m ater ial. 

Level 1 1-2 

Marks 

Dem onst rates isolated elem ents of knowledge and understanding. 

(AO1)  

A conclusion m ay be presented, but  will be generic and the 

support ing evidence will be lim ited. Lim ited at tem pt  to address the 

quest ion. (AO3)  

Level 2 3-4 

Marks 

Dem onst rates m ost ly accurate knowledge and understanding. 

(AO1)  

Candidates will produce statem ents with som e developm ent  in the 

form  of m ost ly accurate and relevant  factual m aterial, leading to a 

superficial conclusion being m ade. (AO3)  

Level 3 5-6 

Marks 

Dem onst rates accurate knowledge and understanding. (AO1)  

Argum ents developed using m ost ly coherent  chains of reasoning. 

Leading to a conclusion being presented. Candidates will 

dem onst rate a grasp of com pet ing argum ents but  evaluat ion m ay 

be im balanced. (AO3)  

Level 4 7-8 

Marks  

Dem onst rates accurate and thorough knowledge and 

understanding. (AO1)  

Displays a well-developed and logical evaluat ion, containing logical 

chains of reasoning throughout .  Dem onst rates an awareness of 

com pet ing argum ents, present ing a balanced conclusion. (AO3)  

  



 

 

Quest ion 

Num ber 

I ndicat ive content  Mark 

8  
AO1  ( 4  m ar k s) , AO2  ( 4  m ar k s) , AO3  ( 4  m ar k s)  

 

AO1  

 Moscovici proposed that  m inorit ies influence others 

through their  behavioural style. 

 Behavioural style involves consistency of opinion over 

t im e and between m em bers of the m inority. 

 Consistency gives an im pression of certainty and causes 

doubt  in the m ajority norm s. 

 I f the m ajor ity ident ifies with the m inority they are m ore 

likely to take the views of the m inority seriously. 

 

AO2  

 The local shop owners could encourage people visit ing the 

area not  to drop food waste near their  shops through 

using leaflets. 

 The local shop owners could inform  people of the benefit s 

of put t ing food waste in bins. 

 The local shop owners could explain to people why 

dropping food waste encourages rats into the area. 

 The local shop owners could place signs around the 

buildings reinforcing the m essage not  to drop food which 

is encouraging rats.  

 

AO3  

 Moscovici’s study showed that  when the m ajorit y 

consistent ly judged the slides to be green rather than 

blue, the m ajor ity followed them  on 8.42%  of t r ials.  

 Mass and Clark (1983)  found that  m inorit ies caused a 

change in pr ivate/ opinions/ at t itudes before a change in 

public behaviour.  

 Minority influence does not  always lead to social change;  

m inorit ies are not  only lacking in social power but  m ay 

also be seen as “deviant ”  by the m ajority.   

 The social im pact  theory predicts that  as the size of the 

m ajority grows, the influence of the m inor ity decreases, 

both in public and in pr ivate there is an at t itude change. 

  
Look  f o r  o t h er  r eason ab le m ar k in g  p o in t s.  

 

( 1 2 )  

 
  



 

 

Lev el  Mar k  Descr ip t o r  

AO1  ( 4  m ar k s) , AO2  ( 4  m ar k s) , AO3  ( 4  m ar k s)  

Can d id at es m u st  d em on st r a t e an  equ al  em p h asis b et w een  k n ow led g e an d  

u n d er st an d in g  v s ap p l i cat ion  v s ev a lu at ion / con clu sion  in  t h e i r  an sw er . 

 

 0 No rewardable m ater ial. 

Level 1 1-3 

Marks 

Dem onst rates isolated elem ents of knowledge and understanding. 

(AO1)  

Provides lit t le or no reference to relevant  evidence from  the context  

(scient ific ideas, processes, techniques & procedures) . (AO2)  

A conclusion m ay be presented, but  will be generic and the 

support ing evidence will be lim ited. Lim ited at tem pt  to address the 

quest ion. (AO3)  

Level 2 4-6 

Marks 

Dem onst rates m ost ly accurate knowledge and understanding. 

(AO1)  

Line(s)  of argum ent  occasionally supported through the applicat ion 

of relevant  evidence from  the context  (scient ific ideas, processes, 

techniques & procedures) . (AO2)  

Candidates will produce statem ents with som e developm ent  in the 

form  of m ost ly accurate and relevant  factual m aterial, leading to a 

superficial conclusion being m ade. (AO3)  

Level 3 7-9 

Marks 

Dem onst rates accurate knowledge and understanding. (AO1)  

Line(s)  of argum ent  supported by applying relevant  evidence from  

the context  (scient ific ideas, processes, techniques & procedures) . 

Might  dem onst rate the abilit y to integrate and synthesise relevant  

knowledge. (AO2)  

Argum ents developed using m ost ly coherent  chains of reasoning. 

Leading to a conclusion being presented. Candidates will 

dem onst rate a grasp of com pet ing argum ents but  evaluat ion m ay 

be im balanced. (AO3)  

Level 4 10-12 

Marks  

Dem onst rates accurate and thorough knowledge and 

understanding. (AO1)  

Line(s)  of argum ent  supported throughout  by sustained applicat ion 

of relevant  evidence from  the context  (scient ific ideas, processes, 

techniques or procedures) . Dem onst rates the abilit y to integrate 

and synthesise relevant  knowledge. (AO2)  

Displays a well-developed and logical evaluat ion, containing logical 

chains of reasoning throughout .  Dem onst rates an awareness of 

com pet ing argum ents, present ing a balanced conclusion. (AO3)  
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